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· A blanket family name for all products – splošno družinsko ime (General Electric)


· A particular product possesses a need – satisfying value


· Account planners – proračunski načrtovalci


· Acquaintance – znanec


· Addressing – nagovarjajo


· Adjustment – prilagajanje


· Adopted – sprejet


· Adoption of the new rules – sprejetje novih pravil


· Advanced – izpopolnjen


· Advertised agency – oglaševana agencija


· Advertising agency – oglaševalna agencija
 

· Advertising budget – oglaševalski proračun


· Advertising budget – oglaševalski proračun


· Advertising consultancy – ogl. Posvetovanje


· Aesthetics – estetika


· Aggregate – skupek posameznih vsot


· Altered = changed = updated


· Annulment – razveljavitev


· Appliances – sredstvo, naprava


· Arbitration – poravnava, razsodba


· Article IV of the Constitution – 4. člen zbornika


· Assumption – predpostavka


· Attribute – lastnost = characteristic


· Bandwagon – princip večine oz. čredni nagon


· Bank – kopica (bank of clouds)


· Bank – nasip


· Bank (of mud) – krpa


· Barrier – ovira


· Blindfold test – slepi test


· Board – odbor


· Bogus products = counterfeits – ponaredki


· Box office – okence za prodajo vstopnic za kino


· Branch – veja


· Brand – blagovna znamka; name, term, symbol which is intended to identify the goods or services of a seller (or a group of sellers) and to differentiate them from those of competitors


· Brand – ime blagovne znamke


· Brand mark – blagovna znamka, znak, logo; that part of brand which CAN’T be vocalized (symbol, design, distinctive colouring or lettering)


· Brand name – ime blagovne znamke; that part of brand which can be vocalized


· Brand name recognition – prepoznave blagovne znamke


· Brand sponsorship


· Brand’s existing users – obstoječi uporabniki blagovne znamke


· Branded products – produkti, ki so zaščiteni z  blagovno znamko


· Business community – poslovna javnost


· Buyer market – trg, kjer se trgovci prilagajajo kupcem


· Buying inertia = not active – faza, ko še ne kupiš izdelka


· By the means of advertising – z oglaševanjem…


· Catalogue = buying guide = selling medium


· Catalogue values


· Categorized – razvrščen, razdeljen


· Clear – očiten


· Code of practise – izvršni zakonik


· Commercial = advertisement


· Committee, board – odbor


· Company trade name combined with individual product names – npr. Kellogg’s Rice Krispies


· Competing concepts


· Competitive – konkurenčen


· Conceal – prikriti


· Concept philosophy - koncept


· Concisely - jedrnato


· Confidence – zaupanje


· Consciousness – zavedanje


· Consumer loyalty


· Contextualize – miselno povezan (contextual)


· Convention – konferenca


· Convey – sporočati


· Conviction – prepričevanje


· Copyright – pravica do prodaje; the exclusive legal right to reproduce, sell work


· Copyrighted – zaščiten z avtorsko pravico


· Copyrighter – pisec reklam


· Copywriter – pisec reklamnih besedil


· Corporate decision – odločitve podjetij


· Corporate disaster


· Cost of doing business – stroški poslovanja


· Counterfeiter – ponarejevalci


· Credibility – verodostojnost


· Customer courtesy – uslužnost, spoštljivost do strank


· Customer orientation


· Customer retention


· Deception – prevara, goljufija


· Defendant


· Deficiency – pomanjkljivost


· Demand – povpraševanje


· Demeaning – poniževalen


· Deterioration = to destroy – uničenje


· Determined, identified – opredeljen


· Diet supplement – dopolnilo


· Direct marketing – direktno trženje


· Direct marketing practitioners – neposredni tržniki


· Discussion – pogovor, diskusija


· Dispute – razpravljanje


· Distinctive (name) – drugačno, prepoznavno


· Distinctive = unique, exclusive - prepoznaven


· Distortion – popačenje


· Durability – trpežnost, trajnost


· Easily obtainable – widely available - dosegljiv


· Editorial material = articles


· Effective frequency = how frequently an ad should be repeated before consumers begin to respond to it


· Efficiency experts – strokovnjaki učinkovitosti 


· Elaborated – dovršen, temeljit


· Eminence


· Emphasis = weight – poudarek


· Endorser – podpornik


· Enterprise – podjetje


· Environment at large – celostno okolje


· Established product


· Excessive – previsok


· Excitement – zanimanje


· Exclusive line


· Exclusive right – ekskluzivna pravica


· Executive manager– izvršni direktor


· Existing associations = perceptions


· Expenditure – strošek


· Expert assessment – obdavčenje


· Failure – neuspeh


· Family name – družinsko ime


· Finance department


· Financial officer


· For a limited time – za nekaj časa


· Frames of reference – referenčni okvir (set of values, attitude); consumers should fit into company’s frames of reference


· Frequently purchased products – redno nakupovani izdelki


· Funds are committed to research = grunted = to give, donate (f.e. scholarship, award)


· General public – splošna javnost


· Generic names – npr. Kleenex, lučka


· Genuine - naraven


· Goodwill – reputation that has financial value, naklonjenost


· Guidepost = suggestions


· He felt flattered – počutil se je počaščenega


· He preformed well FOR an amateur


· He was considered – bil je spoznan, predlagan


· He was praised FOR his outspoken defence of free speech


· Holds = argues, claims, guarantees


· Implementation – izvršitev


· Inanity – puhlost, plehkost


· Individual brand name – individualno ime znamke (Itak od Mobitela)


· Individual serving sizes ≠ multiple unit packages


· Inexpensive = low in price


· Inferior goods – slabše, manjvredne dobrine


· Information sources – info. Viri


· Infringement – kršitev


· Intentionally


· Interests differ – so si nasproti


· Internal marketing


· Intrusion – motenje, vrinjanje


· Is appropriate = is hold


· Is used = is practised


· Kitsch – kič


· Lack of differentiation


· Latent – not being aware of, prikrito, nezavedno


· Lawsuit


· Leader’s name


· Leaving the relative lack of interest aside – če pustimo ob strani relativno pomanjkanje zanimanja


· Legalisation – zakonodaja


· Like-favour = prefer


· Limited audience


· Long run – dolgoročen


· Look image – vzgled


· Low in cost


· Lower in quality – slabše kakovosti


· Lump sum – skupen znesek


· Major trends and findings


· Manufacturer – proizvajalec


· Manufacturers fight for their buyers = to scramble


· Market segments – tržni segmenti


· Market share – tržni delež


· Marketing activities – tržne dejavnosti


· Marketing concepts/strategies – načini trženja


· Marketing makes selling superfluous – very noisy, aggressive


· Marketing research study – tržna raziskava


· Materially reduced = significantly, greatly reduced - zmanjšati


· Media planners – they plan how frequently an ad should be repeated and in which medium


· Membership – članstvo


· Merchandise – blago, proizvodi


· Milieu – vzdušje


· Misrepresentation


· Myopia – kratkovidnost, ozkogledost


· Name bank


· Name bank – banka imen


· Newcomer – novinec


· Non-profit organisations


· Notable sales = significant sales


· Noteworthy (responses) – vredno zabeleženja


· Opening invocation – uvodni nagovor


· Outcome = exchange – profit


· Package = wrapping


· Packaging – embalaža


· Parity products – izdelki iste kategorije


· Passing-off


· Pattern – vzorec


· Personal attacks in threads: libel, defamation, slander


· Personal attacks: libel (sramotilni napisi; written/language), defamation (spoken language, obrekovanje), slander (uporaba kletvic)


· Physical attributes – fizične lastnosti


· Plaintiff a person (or country) – who triggered a lawsuit


· Prejudice – predsodek


· Premium = top class


· Presentation – predstavitev


· Private brand – middlemen brand (posrednik); Mercator, Tuš


· Private label products = trademark


· Private labels - označba


· Product experience – izkušnje z izdelkom


· Product feature – značilnost izdelka


· Product performance – učinkovitost, uporabnost


· Product’s acceptance


· Production efficiency = how successful the production is


· Profit gains – dobiček


· Prominent = very important


· Promotion – pospeševanje prodaje


· Propaganda process


· Proposal – predlog


· Prospects = potential costumers


· Protected trade mark


· Provided – predvidevano


· Purchasing agent – nakupovalec


· Regarding = in terms – kot, v smislu


· Regarding the kind of need – na vrsto pridejo potrebe


· Registered for a period of 15 years – zaščiten za obdobje 15 let


· Renewal fee for extended registration – pristojbina za podaljšanje registracije


· Repeat customer – pridržanje kupcev


· Repetition – ponovitev


· Representative - predstavnik

· Representative – predstavnik


· Reputation = fame, good name


· Resource shortages – pomanjkanje virov


· Respectively = each of them = individually – nanaša se na vsakega posebej


· Respondent = person surveyed


· Responsiveness – dostopnost


· SALE PROMOTION: free samples, testers, coupons, sweepstakes


· Sales techniques/philosophy/concepts/strategies – prodajni koncept


· Separate family names for all products – imena za posamezne družine proizvodov (krkin Vitaskin)


· Significantly (unchanged) – pomemben, značilen


· Site – lokacija


· Stature = position (gives a product stature in competition)


· Subject, exposed to the influence – subjekt, izpostavljen vplivu


· Subsequent – poznejši


· Summary charts – grafikoni s povzetki


· Supplement – dopolnilo (prehransko)


· Suppliers - dobavitelji


· Tailored marketing


· Target market – ciljno tržišče


· Telemarketing campaign – telemarketinška kampanja


· The best grocery bargain = to het most for their money


· The concept (idea) of a new product – ideja o novem izdelku


· The eminence = the good name = reputation = the good will - ugled


· The exceed the supply – presegati zalogo; excess – preseganje


· The mass media


· The project leader – vodja projekta


· The sales potential – prodajni potencial


· The service fits the costumer, meets his needs – ponudba ustreza potrošnikovim potrebam


· The subjects of study vary – subj. preučevanja se razlikujejo


· The viewpoint being expressed – izražena stališča


· They blunt our sense of humor – želijo naš smisel za humor


· Think = assume, believe


· Threshold level = the starting point ( threshold – a level of responds how people react


· Ti be justified – biti upravičen


· To actualise the buying potentials = to make them buy


· To adopt – prilagoditi


· To adopt a strategy


· To adopt the new rules – sprejeti nova pravila


· To affect = to have a negative impact ≠ to aid


· To aid = to help


· To appraise – oceniti


· To arouse - zbuditi


· To associate with –sodelovati z nekom, družabniki


· To attract = to induce purchase


· To attract funds – capital


· To avoid confusion with (glede) weaker products


· To bank – naložiti


· To bank – sponzorirati


· To bank on – zanesti se


· To bank up – nakopičiti se


· To be believed; it helps to be liked – če si prepričljiv, te imajo rajši


· To be committed to research and development – biti predan raziskavi in napredku


· To be confined - utesnjen


· To be depicted – biti upodobljen


· To be distinct to 


· To be sustained – to maintain, to last (trajen)


· To be sustained – vztrajen, nepopustljiv


· To be trained in


· To blast the costumers


· To bring an action against


· To bring down the cost = reduce


· To bring in = to include - vsebovati


· To call on – sklicevati se na nekaj


· To call upon = to demand – zahteva, nagovarja


· To call upon = to demand - zahtevati


· To capitalize on something = to try to capture a portion


· To come across – pokazati se, iziti


· To command a premium price: - narekovati visoko ceno


· To commission = to give money for a project – izvajati, pooblastiti


· To conceal = hide – prikriti, zatajiti


· To conduct - voditi


· To conduct (a project) = to carry out a research – vaditi


· To conduct = to carry out activity – voditi, upravljati


· To conduct a survey (research) = to carry out a public opinion research


· To confront = to deal with


· To consider – vključevati, upoštevati


· To consider = to factor in


· To consist – sestoji


· To convent into – spremeniti se v


· To convert them into – spremeniti jih v…


· To convey – prinaša, vsebuje, izraža, zadrži


· To decrease ≠ to increase – upasti ≠ narasti


· To de-emphasise – ne poudariš; emphasis – poudarek


· To demand attention – zahtevati pozornost


· To depict – upodobiti


· To determine – določati


· To devalue – razvrednotiti


· To develop reputation – razviti ugled


· To differ – razlikovati se


· To differentiate – razlikovati


· To dilute a term = to compromise


· To dilute the name – ogroziti ime


· To display – prikazati


· To distinguish – razložiti


· To enhance – stopnjevati, povečati


· To enlarge = to expand


· To evoke = to activate – prebuditi


· To face a choice – soočiš se z izbiro


· To fail to appreciate = to overlook some info.


· To fit consumer preferences – ustreza porabnikovim potrebam


· To focus energy on – to be caught up


· To focus their energy on = to concentrate on 


· To give weight to – dati težo, pomembnost


· To govern – voditi


· To have over capacity = beyond their capacities – nad zmožnostmi


· To highlight – poudariti


· To hold = to assume - predvidevati


· To imply – vsebovati


· To improve – izboljšati


· To individualize the product


· To infringe the rules – kršiti pravice


· To institute a lawsuit = to trigger legal action – sprožiti sodni postopek


· To invent = to create


· To justify a complaint – upravičiti pritožbo


· To label a product – označiti produkt


· To launch a product – lansirati proizvod


· To legitimize - uzakonitev


· To look at the product = to perceive


· To maintain – obdržati


· To make it on its own


· To make selling superfluous = to increase the sales – obsežna prodaja


· To match alternative products to needs – povezati alternativne proizvode s potrebami


· To mislead = to deceive - zavajati


· To misplace


· To obtain loyal costumers – pridobiti zveste kupce


· To operate in a unsafe way – delovati na tvegan način


· To practice aggressive selling = hard-sell them


· To precede – imeti prednost


· To preserve – ohraniti, varovati


· To price – določiti ceno


· To prioritize = to favour - naklonjenost


· To promote – pospeševati prodajo


· To provide services


· To question – spraševati se


· To read figures in tables – brati številke v tabelah


· To refer – nasloviti


· To regain – zopet dobiti


· To register something as a trademark


· To relate to = to identify with


· To rely on = to depend


· To renew – obnoviti


· To report – poročati


· To respect the rules – upoštevati pravila


· To result in – odražati se v …


· To rule (the court)


· To satisfy needs


· To sense what a consumer wants – zaznati želje kupca


· To sidestep – izogniti se


· To simulate people to purchase more = to coax – laskati, prilizovati se


· To specify – podrobno določati


· To submit – priznati, predlagati, dokazati (submission - podreditev, submissive - pokoren)


· To submit = to propose (a suggestion) - predlagati


· To subscribe – podpisati


· To take minor utilitarian differences – neznatne razlike izkoristijo v svoj prid


· To take on the chairmanship – prevzeti vodenje


· To tap – poudariti


· To terminate – prekiniti


· To tie somebody’s reputation to


· To trade on


· To undertake


· To vary quality – razlikovati se v kvaliteti


· To violate - prekršiti


· To violate – to break, to bridge, to infringe (prekršiti) the low; violation - kršitev


· Total market vs. market segments


· Trade mark law


· Trade mark owner


·  Trademark – zaščitni znak blagovne znamke; a brand (or a part of it) that is given legal protection because it’s capable of exclusive appropriation (-izključek prilastitve)


· Trade-off = to compromise


· Traditional female occupations – značilen, tradicionalen ženski poklic


· Tremendous – strašen, ogromen


· Unauthorized - neregistriran


· Undue – neprimeren, pretiran


· Unintended – nenameren


· Unlicensed - neregistriran


· Unpredictability – nepredvidljivost


· Unsought goods – neiskane dobrine


· Wary = careful (manufactures are wary of changing the image)


· Welfare – blaginja


· Well-being – dobrobit


· Were that course of action possible we wouldn’t hesitate to act – če bi bilo to mogoče…


· Wholly blamed for – v celoti kriviti za


· Wide distribution coverage = availability (product is available) – izdelek je dosegljiv


· Wilful – nameren


· Will be called on – bodo sklicani


· With the aim = because she wanted to


· Word-of-mouth – ustno izročilo


· Word-of-mouth – ustno izročilo


· Zeal – pretirana vnema
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